
Spring Course Evaluation Pilot:
Initial Results

Response Rates:

Fall Pilot: 1461 evaluations sent,  835 fi lled out.  
   57% response rate

Spring Pilot: 1800 evaluations sent, 1121 fi lled out. 
   62% response rate

Strategies to increase online survey response rates:
from http://www.tltgroup.org/resources/F-LIGHT/2004/03-04.html#BeTA

✓  1.) Push the survey - Email a link to the survey rather than expecting the 
student to go to a website and fi ll it out.

✓  2.) Frequent reminders - Remind students who have not taken a survey 
several times during the time period.

✓  3.) Faculty involvement - Remind students in class to do the survey.ment - Remind students in class to do the survey.ment

4.) Rewards help - Having a raffl e or drawing for a general prize can increase 
participation.

5.) Belief in the value of their responses - Students need to know their feed-
back matters.  Utilize mid-term evaluations to get feedback and show the stu-
dents how you have used that feedback.

6.) Enable constructive criticism - Educate students on how to give construc-
tive criticism and create surveys that seek it.

Spring Course Evaluation Pilot:
Response Trends
Fall Pilot Observations:
Daily response rates jumped when the emails
were sent on day 1 and day 7.

One can expect that about 2% of responses come
in each day.

Students tended to respond on a Monday
after a reminder was sent on the previous
Friday.

10% of the students did an evaluation the fi rst
day.

Spring Pilot Observations:
Daily response rates jumped when the emails
were sent on day 1 and day 7.

One can expect that 1-2% of responses come 
in each day.

14% of the students did an evaluation the fi rst
day.

Recommendations:
Increase the evaluation time period from 
2 weeks to 3 weeks to include fi nals week.

Add in another email reminder, up from 2 to 3.




